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Citigroup Boosts Support of Financial Education in Japan 
Supports development of a Financial Education program  

with National Institute on Consumer Education 
 
 

Tokyo - Citigroup announced today that over the next ten years it will further strengthen 
its support of financial education activities by increasingly focusing on the expansion of 
grants to Japan and encouraging its employees give back to their communities through 
volunteer activities. 
 
Today’s announcement is based on Citigroup’s 10-year, $200 million (equivalent to 
some ¥21 billion) global commitment to Financial Education. Citigroup has redoubled its 
commitment to contribute to Japanese society, citing the belief that strong financial 
education programs raise the quality of life for individuals, families and institutions and 
strengthens the communities where our customers and employees work and live.  As a 
part of its global initiative, Citigroup will also encourage its 275,000 employees around 
the world, including the nearly 10,000 employees in Japan, to take a day off from work 
each year to volunteer for a non-profit organization. 
 
Citigroup also announced that it would set up the following two new programs in 
cooperation with National Institute on Consumer Education (NICE). 
 

Citigroup Success Fund: This program provides monetary grants to educators 
to support creation of innovative projects that help students experience diverse 
styles of learning.  The fund will support the development by local teachers of 
unique, cross discipline studies, and while financial education topics will receive 
priority, all topics will be considered.  Encouraging grant application by middle- 
and high-school teachers, grants will be provided to 35 excellent projects 
selected by a judging committee. Each project will be granted up to ¥200,000.  
This project is based on the Citigroup Success Fund, a well-regarded program 
started in the U.S in 1988. 
 
Middle School Financial Education Game: NICE, Citigroup and a group of 
teachers and community leaders will collaborate to produce a game-based 
curriculum that will educate students on the basics of financial education in a fun 
and interactive way.  Topics to be covered include: the role of money in society, 
financial mechanisms, and the choices and responsibilities of consumers. Initially, 
400 game kits will be distributed to teachers. A committee of financial and 
educational experts will be set up to develop the materials.  

 
Charles Prince, Chief Executive Officer of Citigroup, said, “As a financial institution 
deeply rooted in Japan with a history of over one hundred years, Citigroup has been 



working with nonprofit organizations in the development of programs to support financial 
and economic education for young people. This is only the most recent commitment to 
Financial Education and we will make new grants of $191,000 (equal to some ¥20 
million) to new two programs by NICE.” He added, “Citigroup will continue to support 
Financial Education in Japan and make investments in programs that support Japan’s 
future.” 
 
Mr. Takeshi Uenae, Executive Director of NICE, said, “National Institute on Consumer 
Education was established in 1990 as a public-interest corporation under co-jurisdiction 
of the Economic Planning Agency of Japan (the current Cabinet Office) and the Ministry 
of Education (current Ministry of Education, Culture, Sports, Science and Technology) 
for the purpose of supporting comprehensive and effective promotion of consumer 
education. For 14 years since its foundation, NICE has made a commitment to the 
dissemination and promotion of consumer education for young people nationwide. With 
financial deregulation in recent years, NICE has keenly felt the necessity to provide 
financial education and has come to work on the development of a nationwide Financial 
Education program for the first time in its history with this assistance from Citigroup. It is 
indeed an honor for NICE to participate in such a marvelous project on this global scale. 
We would like to utilize the experience we have accumulated so far to help address and 
promote to the development of Financial Education to benefit the people of Japan.” 
 
The increased commitment to financial education will come primarily in the form of 
grants from Citigroup Foundation, supplemented by grants and programs from 
Citigroup’s various businesses. 
 
In Japan, Citigroup has been sponsoring Financial Education through a for-credit 
banking course taught by Citibankers at universities called “Citibank University 
Program,” the national finals of “Management and Economics Simulation Exercise 
(MESE),” a management simulation program for high-school students, and initial 
funding for “Student City,” an experiential learning center for elementary school students. 
 
In order to widely invite proposals and information from nonprofit organizations 
regarding financial education programs for Japan, Citigroup has established an e-mail 
address exclusively for Financial Education in Japan. Please feel free to contact FE-
Japan@citigroup.com. 

# # # 
 

Based on the belief that knowledge is your greatest asset, the Citigroup Financial Education Program is a global, company-wide 
effort working jointly with the Citigroup Foundation to identify, support and implement initiatives that help give individuals, families 
and institutions the tools needed to make sound financial decisions. Citigroup’s 10-year, $200 million global commitment is focused 
in three areas:  Personal Financial Education, Small Business Financial Education, and Institutional Financial Education.  Additional 
information about Citigroup’s Financial Education Program, including Foundation guidelines, links and resources, and the Citigroup 
Financial Education Program Curriculum and Facilitator’s Guide, may be found at: financialeducation.citigroup.com. 
 
Citigroup (NYSE: C), the preeminent global financial services company has some 200 million customer accounts and does business 
in more than 100 countries, providing consumers, corporations, governments and institutions with a broad range of financial 
products and services, including consumer banking and credit, corporate and investment banking, insurance, securities brokerage, 
and asset management.  Major brand names under Citigroup's trademark red umbrella include Citibank, CitiFinancial, Primerica, 
Smith Barney, Banamex, and Travelers Life and Annuity. Additional information may be found at www.citigroup.com. 
 
 
Media Contacts:  Toru Ichikawa 03-5462-5054 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /ENU (Use these settings to create PDF documents with higher image resolution for high quality pre-press printing. The PDF documents can be opened with Acrobat and Reader 5.0 and later. These settings require font embedding.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308030d730ea30d730ec30b9537052377528306e00200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /FRA <>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /KOR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe7f6e521b5efa76840020005000440046002065876863ff0c5c065305542b66f49ad8768456fe50cf52068fa87387ff0c4ee575284e8e9ad88d2891cf76845370524d6253537030028be5002000500044004600206587686353ef4ee54f7f752800200020004100630072006f00620061007400204e0e002000520065006100640065007200200035002e00300020548c66f49ad87248672c62535f0030028fd94e9b8bbe7f6e89816c425d4c51655b574f533002>
    /CHT <FEFF4f7f752890194e9b8a2d5b9a5efa7acb76840020005000440046002065874ef65305542b8f039ad876845f7150cf89e367905ea6ff0c9069752865bc9ad854c18cea76845370524d521753703002005000440046002065874ef653ef4ee54f7f75280020004100630072006f0062006100740020548c002000520065006100640065007200200035002e0030002053ca66f465b07248672c4f86958b555f300290194e9b8a2d5b9a89816c425d4c51655b57578b3002>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


